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Disclaimer

Due care has been taken while 
preparing this presentation but the 
authors cannot be held responsible 
for any misuse or misrepresentation 
of information. The views expressed 
in this presentation are those of the 
authors. Data for this presentation 
has been drawn from various sources 
and is gratefully acknowledged



Introduction

Your name, organization and one thing 
about you that no one knows!



Trivia
What does this icon symbolize?
Native language of Hawaii adjective to denote 
something “quick” or “fast.”
Google's acquired video juggernaut YouTube for 
US$_____
The term podcasting comes from _____
What does “dooced” mean in blog parlance 
What is Burst/bursty?
what is a Vlog?
How about Sentiment mining?



Trivia answers
RSS – Really Simple Syndication
Wiki
US$ 1.65 billion 
Combining Apple’s iPod and broadcasting
Fired for blogging at work or using the home PC
The tendency of an issue, person or phrase to “burst”
briefly into public awareness because of a mention in 
the blogosphere.
Short for “video blog,” a publishing platform for the 
distribution of videos.
The ability to identify polar expression 
(positive/negative, pro/con, like/dislike 
angry/pleased) in raw text.



Defining New Media..
New Media is a broad neologism usually referring to new 
technologies and communication methods in the context of 
their effects on the established mainstream media.

Two consistent characteristics:

1. Uniquely individualized information can simultaneously 
be delivered or displayed to a potentially infinite number of 
people. 

2. All players involved (e.g. publishers, broadcasters, 
consumers) share equal or reciprocal control over 
content.

Also referred to as social media.

Source: www.wikipedia.org



Web 2.0 is here…are you ready?

Source: Tim O’Reilly, What is Web 2.0 2005



Web 2.0 – trust takes center stage

“people tend to trust their peers 
more than authority figures.”
2006 Edelman Trust Barometer



The growth of New Media 
According to the “New Frontiers in 
Employee Communications” study:

The number of blogs globally has 
grown from six million to more than 
75.2 million (May 2007). 10.2 posts 
every second of every day
The number of podcasts hosted on 
the Internet has surpassed the 
number of radio stations worldwide.
Wikipedia, a public Internet-based 
encyclopedia launched in 2001 that 
allows users to create and edit 
content, now has 1.4 million entries 
in English, more than ten times that 
of the Encyclopedia Britannica.



Effect of new media on 
communication

How have new technology and media affected the way your organization 
and/or your clients communicate internally and externally? 

CATEGORY

0 20% 40% 60% 80% 100%

More frequent use of 
videoconferencing

Micro-tailoring for specific audiences

Electronic news scans/ breaking 
news

Internet/intranet Webcasts

Reduction in the use of print/ 
employee meetings 54

36

33

29

27

PERCENT OF RESPONDENTS RANKING THESE ANSWERS IN TOP 3 

Source: Towers Perrin/IABC “Future Trends” Study.



How familiar are you with Social 
Media?

Source: The Hype is Real: Inc. 500 survey 2006



What comprises New Media?
Message boards
Blogs
Wikis
RSS
Podcasts
Videocasts / Vlogs
Moblogs
IM
MMS
Social Networking
Tagging

Common themes and 
trends:
Communication 
reinterpreted
Engagement
Transparency
Trust
Speed
Continuous improvement
Co-creation



What is different with new Media?

Many  to Many vs. One to One

Consensus and 
two-way vs.

vs.

vs.

vs.

One way 
communication

Adopt and 
Influence Rigid boundaries

Trust and 
Transparency Structured 

Bottom-up Top-down



The wisdom of crowds

The value of social 
media is 
proportional to the 
rate of participation



Connect with communities

New media technologies 
can build communities
and increase 
discussion

Facebook, Myspace,
Linkedin, Ryze, 

Fropper



The virtual world is alive!

New media 
technologies 
allows you to tap 
creativity

Coca Cola and others 
are engaging 

Second Life residents 



Do we need the press?

New media 
technologies puts 
broadcasting in your 
hands



Key take-aways
New media technologies are today a part of our personal 
and professional lives.
Most corporate communicators need more education 
about new media.
It is about adopting communications channels that 
reflect and support business goals and organizational 
culture.
How you shape your communications strategy can be a 
key differentiator for your company
Traditional media can’t be wished away
Face-to-face communication is still preferred
Leverage new media in tandem with traditional media



Be aware of the risks
24% of organizations have had employee e-mail 
subpoenaed, and 15% of companies have gone to 
court to battle lawsuits triggered by employee e-mail. 
While 35% of employees use IM at work, only 31% of 
organizations have IM policy in place, and 13% retain 
IM business records. 
With 50% of workplace users downloading free IM 
tools from the Internet—a dangerous practice that 
26% of employers aren’t even aware of—the lack of 
written IM rules opens organizations to tremendous 
risk. 

Source: 2006 Workplace E-Mail, Instant Messaging & Blog Survey from American 
Management Association (AMA) and The ePolicy Institute.



The Indian context



India unleashed



India unleashed



10,000 year old ancient civilization10,000 year old ancient civilization
325 languages spoken 325 languages spoken –– 1,652 dialects1,652 dialects
18 official languages 18 official languages 
29 states, 5 union territories29 states, 5 union territories
3.28 million sq. kilometers 3.28 million sq. kilometers -- AreaArea
7,516 kilometers 7,516 kilometers -- Coastline Coastline 
1.3 Billion population.1.3 Billion population.

GDP $576 Billion. (GDP rate 8%)GDP $576 Billion. (GDP rate 8%)

Parliamentary form of GovernmentParliamentary form of Government
Worlds largest democracy.Worlds largest democracy.
Worlds 4th largest economy.Worlds 4th largest economy.

WorldWorld--class recognition in IT, bioclass recognition in IT, bio--technology and space.technology and space.
Largest English speaking nation in the world.Largest English speaking nation in the world.
33rdrd largest standing army force, over 1.5Million strong.largest standing army force, over 1.5Million strong.
22ndnd largest pool of scientists and engineers in the World.largest pool of scientists and engineers in the World.

(per capita numbers are lower because it is a continental countr(per capita numbers are lower because it is a continental country)y)



The Indian newspaper

300 “big” newspapers
Circulation [2006]: 157 million [Up 
12.9% since 2005]
35 million in English
Advertising revenues [2006]: Up 47%

The Economist, February 17-23, 2007



“The language of aspiration is English 
and the medium of aspiration is the 
newspaper, so an English newspaper 
is almost a ladder on which this class 
seeks to rise”

M J Akbar, Editor-in-Chief, Asian Age



Stakeholders

Public

MediaCommunicator



The communicators mandate…



Concluding remarks
The Indian economy is thriving
The newspaper is alive and well
The public seeks justice and objectivity
The communicator must use media 
relations as one of the many strategies and 
tools
Don’t ignore the “new media”
The communicator must not communicate 
unnecessarily – news must be free and fair
The journalist is busy [and sometimes lazy]



Resources
Public Relations in the Blogosphere
Neville Hobson, 2005
What is Web 2.0, Tim O’Reilly, 2005
The Internal Communicator’s Guide to Blogging, The Hub 
for Internal Communicators, 2006
New Frontiers in Employee Communications, Edelman 
Change and Employee Engagement, 2006
Basic Concepts in New Media, Kathy E. Gill, 2007
Wikipedia.org
Towers Perrin/IABC “Future Trends” Study 2006
2006 Workplace E-Mail, Instant Messaging & Blog Survey
The Hype is Real: Social Media Invades the Inc. 500, Eric 
Mattson and Nora Ganim Barnes, Ph.D., 2006



Contact
P_yorke@yahoo.com (Peter Yorke)
intraskope@yahoo.com or blog
www.intraskope.wordpress.com (Aniisu K. 
Verghese)

mailto:P_yorke@yahoo.com
mailto:intraskope@yahoo.com
http://www.intraskope.wordpress.com/
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